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ABEUT ThE ARTIST

KEITH HARING WAS AN AMERICAN
ARTIST FAMOUVS FOR HIS POP AND
GRAFFITI-INSPIRED ART AND AS A
FORERVUNNER IN VSING FASHION AND
PRODVCT TO CONNECT HIS WORK TO A
WIDE, DIVERSE GLOBAL AVDIENCE.

FOR NEARLY 90 YEARS HIS ICONIC,
INSTANTLY RECOGNIZABLE IMAGES
HAVE BEEN VSED TO SPREAD HIS
MESSAGE OF PEACE AND LOVE. HI1S WORK
CAN BE SEEN IN GALLERIES, MUSEUMS,
BOOKS, MAGAZINES, DOCUMENT ARIES,
AND IN BRAND COLLABORATIONS AND
MARKETING CAMPAIGNS WORLDW )DE.



BRAND PURPOSE

THE KEITH HARING BRAND 1S ROOTED IN TELLING KEITH
HARINGS UNIQUE STORY AND IN SPREADING THE MESSAGES OF
PEACE, LOVE, EQVALITY AND COMPASSION THAT MADE Him A
GLOBAL SENSATION. KEITH CREATED POWERFVL SYMBOLS AND
ICONS IN HIS ART THAT HE VUSED TO COMMUNICATE WITH
PEOPLE AT ALL LEVELS. KEITH HARING 1S THE PLACE WHERE
BRANDS CAN JOIN IN ON THE ONGOING CONVERSATION ABOVT
OUR WORLD AND WHO WE ARE.
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AN INTERNATIONAL BRAND

KEITH HARING 1S AN INTERNATIONAL ART LICENSE THAT WORKS WITH RENOWNED BRANDS
ACROSS PRODVCT CATEGORIES INCLVDING APPAREL, ACCESSORIES, ELECTRONICS, FOOD AND
BEVERAGE, AND MANY OTHERS. KEITH HARING HAS RUN HUNDREDS OF LICENSED PROGRAMS, THE
STRONGEST MARKETS BEING ASIA, EVROPE AND THE VS.

-

Kedh ch?u



BIRIAINIDIATI T

KEITH HARINGS WORK GREW TO ICONIC POPULARITY FROM HIS
SPONTANEOUS CHALK DRAWINGS IN THE NEW YORK CITY SUBWAY IN THE
1980S. HIS PAINTINGS, DRAWINGS, SCULPTVURES AND MURALS WERE SOON
IN GALLERIES AND MUSEUMS AROVUND THE WORLD. HE FAMOUSLY OPENED

HIS OWN SHOPS TO SELL T-SHIRTS AND OTHER PRODVCTS, MAKING HIS ART
ACCESSIBLE TO EVERYONE, NOT JUST ART COLLECTORS. HIS ICONOGRAPHY
HAS BECOME PART OF THE POPVLAR CULTURE AND 1S A WIDELY RECOGNIZED
VISVAL LANGVAGE WORLDW )DE.



SIGNRATURE

PRIMARY WORDMARK
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COLOR PRALETTE

YELLOW BLVE

PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE
PROCESS YELLOW 180 v 108C 206C 285 C 180 v

ORANGE CYAN
PANT ONE PANT ONE PANTONE ORANGE PANT ONE PROCESS PANT ONE
165 ¢ 172 ¢ o2lv cYan 298 ¢
RED VIOLET
PANT ONE PANT ONE PANT ONE RED PANT ONE PANT ONE
185 ¢ 192 ¢ o32v PURPLE C 252¢
MAGENTA GREEN
PANT ONE PROCESS PANT ONE PANT ONE PANT ONE PANT ONE
MAGENTA 232¢ 230v 359¢C 375 ¢
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RAPIANT BABY
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FIGURES
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PATTERNS
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NEARTS AND LOVE




SUBWAY BRAWINGS




PRAINTINGS




CRILPRENS ILLUSTRATIONS
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SCYLPTVRE




BRAND COLLABORATIONS



RAPPAREL

JEREMY SCOTT
2009

COACH 1791
2018

MEUNDIES
2017 UNFORM EXPERIMENT ADIDAS
2011 2006

FOREVER 21
2015

COMME DES GARCONS BEST SELLER
2011 2018
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RCCESSORIES

OLYMPIA LE-T AN PINTRILL
2016 2017

HERSCHEL SVPPLY Co.
2017

NEW ERA

2017

HAPPY SOCKS
2018

SAMSONITE COACH OVTLET
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FOOTWERR

CoACH 1791
2018

Toms
2016

2010

REEBOK
2010

w
N:CHOLAZSJJRK 00D TommY HILFIGER

2010
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CLARISONIC
2015
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ELECTRONICS

TURNTABLE LABS
2017

2011
POPSOCKETS
2017
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| I e —— COLETTE
CASE SCENARIO 2016
2010

MICROSOFT
2017

MICROSOFT
2017 LG
2011
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ols CASABELLA

VILLEROY AND BOCH
1991

LIGNE BLANCHNE
2009 BLI!K




FURNITVRE

CREATIVANDO
2009

BRET2
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RAUTOMOTIVE

Lz ared eeratlernen,
spat o Bumilics
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HONDA
1995
RENAVLT
2000
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FOOD AND BEVERAGE
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JOHNNIE WALKER
2011

1800 TEQUILA
2015

ABSOLUT HARING.

LIGNE BLANCHE
2009

ABSOLVTE
2007

HENNESSEY
2011
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STATIONARY
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MUDPUPPY
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CHILD AND INFANT
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GAP KIDS
2015

PETIT BATEAV

2015
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DIFRAX
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2017
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SPORTING 60ODS

AT AQUVER
2017

ALIEN WORKSHOP
2013

KINETICS
2010

LIXX
2016

SPALDING

KHAHM'T



KIDROBOT
2013

2017
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FRANCE CARTES
2013

MUDPVPPY
2019



APPAREL CHIN A
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2019
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APPAREL CHIN A

Al MER

2019
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LACOSTE




LACOSTE
2019




RACCESSORIES CRINA
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MALL EVENT

CENTURY LINK MALL SHANGHAI

Il
\\

o1 mufimum
5. 'y |

EP
i

1
AN
RN

= =
i i =
T

|
P -
i
=t
: ﬁ‘l
= = 0
T
.}

Al

=
|

[ —
18 1
i oy
L

INEETE ||

e
J

- .
i Lealas
-



MALL EVENT

CENTURY LINK MALL

SHANG HAI
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