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AIRING DAILY



“RATINGS HAVE CLIMBED 167% OVER LAST YEAR AMONG CHILDREN 2 T0 11
EVEN AS ITS RIVAL NICKELODEQON HAS FALLEN 31%..."

ANIMATED _
SHORTS .

* ON-AIR IN 20 TERRITORIES

» US PREMIERE ON IN 2016

+ 500 X 90 SEC/ 104 X 7 MIN

* BROADCAST DAILY AT 11:30 AM
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JOE COO0L FLASHBEAGLE

MANY FACES OF SNOOPY
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SEASONAL POWERHOUSE

JANUARY MARCH MAY JULY SEPTEMBER NOVEMBER
NEW YEAR'S EVE ST. PATRICK'S DAY BASEBALL 4TH OF JuLyY FOOTBALL THANKSGIVING
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FEBRUARY APRIL JUNE AUGUST OCTOBER DECEMBER
ST. VALENTINE'S DAY EASTER SUMMER BACK TO SCHOOL HALLOWEEN CHRISTMAS







 PEANUTS
AND'NASA:

A 50 YEAR -

“REATIONSHIP

NASA has shared a proud association with Charles
Schulz and the Peanuts characters for decades. In 1969,
Apollo 10 traveled to the moon the modules were
named Charlie Brown and Snoopy.

In 1968, the Silver Snoopy program was created asa way
to hgpor NASA employees and contractors for
outstanding achievements related to human flight safety
or mission success — a high honor that still exists today.

* Beginning in 2019, Peanuts and NASA will kick off a
. &Iti—year partnership celebrating the 50th
Anniversary of the lunar landing and introduce new
content and educational outreach focusing on
America’s next flight test for deep space exploration.
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PEANUTS: FROM PAPER TO PLATINUM
A T0* ANNIVERSARY CELEBRATION

e
e Global Marketing Activations | WEI'-L ! HERE COMES
OL' CHARLIE BROWN !

* Promotional Opportunities \\ *

* High Level Collabs

* Exclusive Style guides
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COLLABORATIONS
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© 2014 Peanuts Workiwide LLC  www.SNOOPY.codp

SNOOPY

*A BATHING APE®

© 2014 Peanuts Worldwide LLC www.SNOOPY.co.jp

®
A BATHING APE®

SINCE 1893






Peanuts X ATION

APPAREL COLLABORATION (KOREA)
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LEARN FROM YESTERDAY
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LIVE FOR TODAY )
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LOOK TO TOMORROW‘)

VN"(

REST THIS
AFTERNOON
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The Polo, Just a bit wilder. ; The Polo. Just a bit wilder.
The CrossPolo. \ J The CrossPolo. J
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GLOBAL BRAND MANAGEMENT GROUP



REPRESENTING THE WORLD'S STRONGEST BRANDS

ACROSS THREE DIVISIONS

FASHION LIFESTYLE
& SPOR TS BRANDS

CORPORATE
BRANDS

=N TERTAINMENT
BRANDS
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Brands we partner with

o

L
PLAYBOY

Vo A

Formulal

)
JRY
>
=3

I

DETELNY

GORDON RAMSAY

miffy PIENUIS

HERSHEY'S
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